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Much cry and little wool
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Don’ t count your chickens
before they are hatched
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=M A 1t (sequence effect)

The wait in line(unpleasant)comes before the meal or the theme park ride(pleasant)
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1. Finish Strong
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2. Get the Bad Experience Out of the Way Early
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3.

Segment the Pleasure,

| sHH 2|
el
F2= “One
Click’'2 2

- S5A -

Ho=Z

GOM. & VIEW CART | WISHLIST | ( YOUR ACCOUNT ) | HELP
5 HEALTH Y COMPUTER & Y T00LS & ) % SEE MORE

BODKS | ELECTRONICS | DVD |5 BEAUTY | VIDED GAMES | HARDWARE | %' STORES

resses and 1-Click Settings
o piece of information below that you'd lke to adjust, Need to

CIIdNge @ sty on an open order? Visit Where's My Stuff?,

When your changes are complete, | CONINUE Shopping)

Click here to add a new addross  \ENLEr New Address

& X| F2

Mote: Marketplace orders will use your current 1-Click default address.

Turn off
The One-
Click

1-Click ordering is
turned OFF for
Sunghee Ryu.

Turn 1-Click On

Questions about 1-Click?

Find answers

1, Sunghee Ryu
#104, 1281-7 Sa-1 Dong
ANSAN
KyounggiDo
425-823
South Korea
Phaone: §2-31-407-2422

EbIT

)

(what this means)

Click here to make this your 1-Click default address,

1-Click settings and Credit card preferences for address
#1

Include in 1-Click dropdown: Yes
How address appears in dropdown: Sunghee Ryu

' Siinping method: Standard International Shipping (averages
10-16 days)
#¥* We selected a shipping method for you. Please

;' Credit card: ***You will need to add a credit card
) hiimber in order to use this address for 1-Click
| orders Ao

1-Click settings for this address,
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Combine the Pain
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4. Build Commitment Through Choice

nZio| =7 ME{SHA|

« BiFEL| Cl2Fst FIE 2l
e Dell2] “Build my Dell” MH|A

SELECT MY MONITORS

@ Help Me Choose

Experience vibrant colors and clear images with one of Dell's digital flat-pansl displays.
7 Mo Menitor [subtract $280]

@ Dell 24 inch Ultrasharp™ 2408WFP Widescreen Flat Panel
[add $390 or $12imonth’]

@ Dell 20 inch UltraSharp™ 2009WFP Widescreen Flat Panel
[subtract $50]

& Dell24 inch 524090 Widescreen Flat Panel
[add $50 or $2/month™]
Dell Recommended

) Dell22 inch S2209W Widescreen Flat Panel [subtract 450]
# Dell 22 inch S2208W Widesoreen Flat Panel [subtract §30]
 Dell 20 inch S2008W Widesoreen Flat Panel [subtract $80]

i@ 22inch 5X2210 Widesoreen Flat Panel with Webcam
"~ [Included in Price]

{3 Previous Component @) Continue Customizing

© Addto My Wish List @ Add to Cart
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5. Give People Rituals, and Stick to Them
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