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See Videos and Enter the Giveaway * See What's Happening at the 70th Annual Rally *

2011 SuperLow™ Starting at $7,999
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VICTORIA'S

on US. orders of $100+
Use offer code
SHIPVSLD, Details
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clothing
302 -50% off

over 150 styles

> sweaters

$19-$49

> dresses
$39-$69

> tees
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> tops & leggings
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select styles

NEW! BIOFIT

PUSH-UP

Feels custom-made just
for your shape & cup size.
In smooth & new lace.
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