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1. HRL|AO|Mo 2 o] OHA|E} S H

« HE5L|AH|0]M(Communication)

S0 2ol &, 44, 48 s= EQoA ot A

. HRLH 0|4 2pH
OrA &l : Know me

= H : Remember me / Love me
21 : Buy me

MZA : Believe me / Follow me



1. AwLFo]d 2= Me| Of|Eat B H

75 L|# 0| O|2 - Laswell 2] SMCRE O|&

S(Sender/Source)
M(massage)
C(channel)

R(receiver)

E(effect)
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. OFA|E - 4P

Product Price

Place Promotion
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. ZH - 1P
Product Drice
Place Promotion
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1. AFU7Ao|Mez o] OiA|Rla}l &

- DAY EML HMER

<E 2-2> 4P} 4Cs}9] ¥ A

4Ps 4Cs

#| ¥ (product) 5274 & F(customer needs & wants)
% (place) # 2] 4 (convenience)

7+4 (price) 3174 ¢] H]&(cost to the customer)
271 (promotion) # %Y # o] A (communication)

A& Kotler. 2000 A +4
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<Y 3-1> BY $HUF S g FRFN FF $A9 WAL

UK
(1948, 8. 4~1965. 2. 15)
NAH=S ¥
O 1o E 29
(1955, 2. 16~1961. 6. 21)
398
(1961. 6. 22~1968. 7. 23)
283uy =¥
(1968. 7. 24~1990. 1. 2) (1982. 3. 20~1890. 12. 26)
MU SLA(E) < v v L
B84 R RYaun
(1990, 1. 3~1998. 2. 27) (1990, 1. 3~1993. 3. 2) | |(1990. 12. 27~1983. 2 26)
N SHNRY
M= . (1993, 3. 3-1998. 227)
Sl
L— ¢
o3 $2 ISR A2 4% SHUFK ) fHSEN, YSBD, YUR,
224132 o (1998. 2. 28~1999.5, 23) LWE, N9 B8 8% 7i5 %
M s qoiENgERe ¥
S31HO) U Z ORNAND) SHUBNI) 2FIH
o BYTRRI2R (1999, 5. 24~ 81 (1999, 5. 24~8KQ)
SANN(13)22 84

A TESH3AZ 2001 ;372 AFA B3 2002 Aola
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Dynamic Korea! KOREA
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